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The creative tension between human and machine grows 

deeper as AI booms

With ChatGPT taking the world by storm, we decided to test it out for 

ourselves. We asked ChatGPT to “write about how the lines between 

what is created by humans and by AI is becoming increasingly unclear.”

ChatGPT: As AI technology advances, the lines between what is created 

by humans and what is created by AI will continue to blur. AI will increasingly be used to augment human creativity 

and decision-making, making it harder to determine the origin of certain products, services, and ideas, and leading to 

a new era of collaboration between humans and machines.

We couldn’t have said it better.

This Trend Was Co-Written 
by ChatGPT

What it Means
In short, the distinction between human creativity and AI is wildly and eerily unclear. As technology advances and 

becomes even more embedded in business, leaders will have to be hyper-vigilant with how they use it to create 

relevant experiences while still maintaining authenticity.

Key Takeaway
As brands navigate these muddy AI waters, there needs to be an honest commitment to use rather than 
abuse the technology. At the end of the day, human-led creativity will continue to power authentic ideas 
and will be the key to differentiated experience design. 
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https://time.com/6253615/chatgpt-fastest-growing/
https://www.nytimes.com/2023/01/23/opinion/ted-lieu-ai-chatgpt-congress.html?smid=url-share
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Key Takeaway
Wearable tech presents a massive experiential opportunity to enhance personalisation, depth of engagement, 
and even sustainability. As it continues to mature and adoption increases on the consumer   side, this is 
something that experience marketers should expect to see much more of in the near future.

Wearable Tech is Stepping 
Its Game Up 

Wearables are powering consumer experiences in new and 

elevated ways

At CES 2023, wearable technology showed up big—especially (and not 

surprisingly) in the health and wellness category. Upleveled wearables 

that boasted promises of cutting-edge health monitoring capabilities 

were some of the hottest items. From watches equipped with 

NASA-backed research to a ring that tracks heart rate variability, menstrual cycles and mood, wearables allow users 

to feel the power of real-time, personal data. But consumers aren’t the only ones stoked about wearables. Businesses 

across industries are increasingly identifying new and innovative ways to leverage wearable technology to improve 

consumer experiences. This trend has even permeated the public sector with the Australian government investing 

millions of dollars into their own wearable health device research trial.

What it Means
Wearables are fundamentally shifting the way moments big and small are delivered and experienced. From 

“at-home” to “in-venue,” business visionaries like Disney and gaming newcomer MaddCog are utilising advanced 

sensors and haptics to create interactive and hyper-personalised experiences that resonate with consumers on a 

human level. 
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https://www.prnewswire.com/news-releases/bizzabo-launches-klik-experiential-wearable-onsite-technology-for-flagship-events-301674330.html
https://www.digitaltrends.com/mobile/the-best-smartwatches-and-wearables-at-ces-2023/
https://www.cnet.com/health/fitness/game-changing-wellness-gadgets-at-ces-that-are-redefining-health-tracking/
https://www.cnet.com/tech/mobile/citizens-newest-wearable-uses-ai-to-gauge-your-alertness-and-fatigue/
https://www.zdnet.com/article/ces-2023-movano-health-unveils-the-evie-ring/
https://www.startus-insights.com/innovators-guide/wearables/
https://www.startus-insights.com/innovators-guide/wearables/
https://www.health.gov.au/ministers/senator-the-hon-malarndirri-mccarthy/media/75-million-to-trial-new-wearable-health-devices-and-on-the-spot-blood-analysis-for-remote-nt-communities
https://blooloop.com/theme-park/in-depth/experiential-technology/
https://www.maddcog.com/home-video


The Evolution of the 
Dining Experience  

Changing social and economic landscapes force a rethinking 

of traditional F&B 

The pandemic has undoubtedly changed the restaurant business, and 

consumers have adapted along with it. While QR codes and 

sidewalk structures are largely beneficial, ongoing issues related to 

supply chain, labor, the climate crisis, and a potential recession all 

point to long-lasting changes. As consumers, we expect impeccable service at restaurants but until recently, we’ve 

been blind to the hidden costs in hospitality. Just this past month, Noma—the ‘world’s best' restaurant—abruptly 

shut its doors to reinvent itself as it copes with doing business in a changed world. Claiming that fine dining is 

‘unsustainable,’ Noma instead will attempt to launch a food lab with e-commerce and pop up components.
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Key Takeaway
The “restaurant revolution” is one of many examples of industry shifts forcing the hand of previously-defined 
experiences and of consumers adapting to them. For experience marketers, offsetting challenges with greater 
planning and intentional experience design will be crucial as the redefining of “normal” continues.

What it Means
Like most pandemic-driven changes, the evolution of dining has its pros and cons. While many restaurants have had 

to adapt, consumers have demonstrated a willingness to accept—and in many cases, influence—ongoing change. 

Whether this change eminantes from consumer demand or business circumstances, the fact is—it’s happening across 

industries.

https://www.qrcode-tiger.com/6-interesting-use-cases-of-qr-codes-in-2019-and-how-it-can-benefit-your-business
https://nyc.streetsblog.org/2023/01/19/pandemic-program-added-outdoor-dining-to-17-neighborhoods-that-never-had-it/
https://www.gourmettraveller.com.au/news/food-and-culture/true-cost-of-hospitality-20745
https://www.bonappetit.com/story/noma-restaurant-closing
https://www.washingtonpost.com/business/2022/12/26/restaurant-industry-post-pandemic/


A Prefab Revolution
in the Making 

Modular design may be the answer to construction industry 

shortcomings  

Construction is the only industry that has not reaped the efficiency 

benefits of technological advancements. Since the 1940s,

productivity has tripled in all other industries; meanwhile, productivity 

in overall construction (commercial spaces, single family homes) sits 

flat. Now, as sectors acknowledge the climate crisis, industries are placing value in a circular economic approach. 

Modular design—the process of manufacturing a building’s components in a factory, then assembling the pieces 

onsite—isn’t groundbreaking or new and with local research initiatives being driven since 2015, but, in light of 

increased supply chain pressures, now there’s recognition of how the practice can offset time, money and material 

waste.

What it Means
Homes, hotels, conference centers, and even entire communities are being built with prefab practices—and these 

simple, more sustainable structures can theoretically solve a variety of modern day challenges. Proponents of prefab 

champion that modularity makes housing affordable, accessible and available; and when disaster strikes, it can offer 

a welcome solution. 
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Key Takeaway
Modular design is a sustainable, practical solution to a notoriously slow process—and the benefits to 
experience design are clear. Strategic investment in component parts that can be reused across event touch 
points throughout the year can have massive impact on budgets and the environment.

https://www.npr.org/2022/12/19/1144273967/a-solution-to-the-housing-shortage
https://www.dezeen.com/2023/01/12/design-trends-2023-artificial-intelligence-circular-economy/
https://tg0.co.uk/modular-products-all-you-need-to-know/#:~:text=Consumer%20modular%20products%20include%20electric,or%20plug%20in%20to%20charge
https://research.unimelb.edu.au/work-with-us/case-studies/transforming-pre-fabricated-housing-for-the-better
https://www.cntraveller.com/article/travel-trends
https://metropolismag.com/profiles/liv-connecteds-design-forward-units-are-helping-redefine-modular-housing/
https://www.sunset.com/travel/modular-movable-hotels
https://www.dezeen.com/2022/08/12/little-finlandia-helsinki-pine-trees-jaakko-torvinen/
https://othalo.com/solutions/
https://www.cntraveller.com/article/travel-trends
https://www.theatlantic.com/magazine/archive/2023/01/homelessness-affordable-housing-crisis-democrats-causes/672224/
https://metropolismag.com/profiles/liv-connecteds-design-forward-units-are-helping-redefine-modular-housing/
https://www.archdaily.com/980964/balbek-bureau-develops-temporary-housing-scheme-for-displaced-ukrainians


Brands and marketers continue to push the boundaries of physical and digital 
experiences, with new and creative executions popping up across the globe.

OUT-THERE
EXPERIENCES

A zillow listing featuring 
a mansion immersed in 
flames was just bought 
by a content creator for 
$1.5 million! 

The Housing Market 
is on Fire… Literally 

A 45 year old software 
entrepreneur has a team 
of 30+ doctors ensuring his 
body doesn’t age past 18 
years old.

Anti Aging for $2 
Million A Year

People with disabilities 
are almost exclusively 
featured in Apple’s latest 
tech ad – a necessary 
spotlight for an often 
underrepresented 
community.

Apple Features an 
Underrepresented 
Population

US startup, AstroForge has 
announced it will launch 
two space mining missions 
in 2023 in an attempt to 
bring minerals back to 
Earth!

Space Mining in 
2023
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