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Gen Z is embracing art, cultivating knowledge spaces, co-creating 
fandoms and reviving analog media as currencies of cultural influence 
and value in an AI-saturated era.

Creativity is the new 
strategic advantage

Digital gardening 
nurtures depth over 
virality

Taking fandom off the 
couch and into phygital 
spaces

Analog media fuels 
unfiltered storytelling
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Creativity is the new 
strategic advantage
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Young people turn to art and craft as 
future-proof skills in an AI-threatened 
economy.

Historically, economic instability pushed students towards “safe” career paths like law, medicine, or 

finance–but with AI upending knowledge work, Gen Z is making a surprising pivot towards the arts and 

craft. The Insight Centre’s "From Gen Z to GenAI" report provides detailed insights into how young 

Australians view and use AI and Creative Australia’s "Generative AI and Creative Work Principles" 

promotes a thriving creative industry centered on human creativity; this shows a national focus on 

balancing the adoption of new technology with the preservation of human creative value. All signs point to 

a generation betting that human creativity is harder to automate than spreadsheets or code.

What it Means

In an AI-saturated world, the most valuable currency is human creativity. Gen Z doesn’t see imagination as 

frivolous–they see it as a skill that can’t be automated. In their eyes, creativity and original expression aren’t 

side hustles–they’re the credentials that matter most in an uncertain future.

Key Takeaway  |  In a market flooded with AI-generated art activations, brands that design experiences for 

audiences to actively use their own voices, hands and ideas to build something real will stand out. Creating 

spaces where people can leave their own imprint fosters deeper connection and loyalty.

https://theinsightcentre.com.au/wp-content/uploads/2025/05/TIC-Gen-Z-to-GenAI-Report-FINAL.pdf
https://creative.gov.au/sites/creative-australia/files/documents/2025-04/Generative-AI-and-creative-work-Creative-Australia-Principles.pdf


Digital gardening nurtures 
depth over virality

Digital gardening has quietly existed for years, but it is re-gaining traction as a rebellion against 

stream-driven platforms. Unlike polished posts designed to go viral, digital gardens are living “knowledge 

gardens” where ideas are planted, revisited, and connected over time. They are messy, iterative, and 

interconnected–reflecting growth instead of perfection. For audiences burned out by algorithms, this 

slower, more intentional approach feels refreshing. With new AI-enhanced tools, anyone can uncover new 

patterns and connections, making the practice even more dynamic.

What it Means

In a digital world obsessed with speed, loyalty is being reimagined as something slow and cumulative. The 

more audiences invest in an experience, the more meaningful and lasting it becomes. Though AI might feel 

counterintuitive to this practice, it unexpectedly strengthens this shift, surfacing connections that keep 

audiences engaged.

Audiences are embracing evolving, 
living knowledge spaces instead of 
polished, fleeting online posts.
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Key Takeaway  |  Design experiences that grow like gardens. Take advantage of AI to let audiences plant 

ideas, revisit them, and discover new connections. When participation feels alive and ever-evolving, brands 

create loyalty that is both human at its core and amplified by technology.

https://medium.com/@Julideee/what-is-digital-gardening-a-gentle-introduction-to-thinking-in-public-97dc2fec2dee
https://publish.obsidian.md/chromatically/publish+homepage
https://publish.obsidian.md/chromatically/publish+homepage
https://vocal.media/futurism/digital-garden-in-obsidian-a-complete-guide-to-personal-knowledge-management-in-2025


Taking fandom off the couch 
and into phygital spaces

YouTube’s NFL Sunday Ticket partnership makes a strategic pivot in how broadcast media is 

consumed–from pairing live content with live creator commentary and fan edits, to merging matchmaking 

and online gaming with live sports experiences. Watching Monday Night football from the couch no longer 

guarantees community or cultural cachet. This shift isn’t limited to sports—reality TV watch parties, 

live-streamed reactions to awards shows, and Tiktok edits for popular film characters show a growing 

preference for participatory spaces where consumers can shape cultural dialogue in real-time. 

What it Means

Fandom is no longer defined by the big leagues or networks—it’s co-created by its viewers. Fans expect to 

play an active role in curating the content they receive, with creators opening up access, social platforms 

hosting spaces for shared experiences, and community voices influencing the narrative.
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Younger generations redefine participation 
in fandom–swapping traditional broadcasts 
for creator-led experiences.

Key Takeaway  |  To resonate, brands must design experiences that push beyond spectatorship and center 

fans as conduits for creation. By creating cultural playgrounds for consumers to gather and create—physically, 

digitally, or somewhere in-between—with other storytellers, brands instill ownership, loyalty, and momentum 

that amplifies far beyond the original broadcast.

https://ottverse.com/youtube-and-the-nfl-are-teaming-up-to-reach-gen-z-and-millennials/
https://wsc-sports.com/blog/industry-insights/how-fan-edits-are-shaping-the-future-of-sports-media/
https://apnews.com/article/us-open-2025-tennis-dating-show-b47969533ef4b6aa0629de73248599ec
https://www.ft.com/content/b709c635-5041-4fbb-9560-120e3533dc14
https://www.usatoday.com/story/opinion/2024/01/07/gen-z-disinterested-sports-nfl-college-football-championship/72117123007/
https://www.glamour.com/story/love-island-watch-parties-are-redefining-community
https://business.google.com/us/think/search-and-video/gen-z-youtube-fandoms-and-video-marketing-trends/?utm_source=chatgpt.com
https://www.trillmag.com/life/social-media/a-deep-dive-into-the-world-of-fan-edits/


Analog media fuels unfiltered 
storytelling

Key Takeaway  |  By stepping back from sedentary screens and experimenting with tactile media, brands are 

creating new entry points for lasting conversation. Supporting analog-first experiences, collectible storytelling, 

and participatory print media fosters authentic engagement, while signaling alignment with values of 

self-expression, agency and community.
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Creators are using zines and analog 
media to bypass algorithms and 
reclaim narrative control.

As mainstream social platforms are starting to feel crowded, curated, and constrained, consumers are 

turning to zines and nontraditional media to create spaces free from algorithmic control. Melbourne is a 

hub for zine culture, with institutions like the National Gallery of Victoria hosting the Australian Zine Library. 

The Museum of Contemporary Art (MCA) Australia hosts a Young Creatives Zine Library which showcases 

zines made by young people on topics ranging from art to society and mental health. Even Disney has 

embraced zine culture, launching a collectible Andor release. These examples signal a growing demand 

for tangible storytelling outside the limitations of social media.

What it Means

Zines represent more than nostalgia for print—they’re tools for autonomy, creative freedom and deeper 

connection. Gen Z sees them as a way to own the narrative, control distribution, and build smaller, more 

intentional communities, without interference from engineered feeds or content moderators.

https://www.ngv.vic.gov.au/program/the-australian-zine-library/
https://www.mca.com.au/learn/young-creatives/young-creatives-zine-library/
https://gizmodo.com/disneys-got-a-cool-andor-zine-for-emmy-season-2000644104


People, brands and marketers continue to push the boundaries of physical and 
digital experiences, with new and creative executions popping up across the globe.

OUT-THERE
EXPERIENCES

This liquor brand’s 
four-stage, multisensory 
tasting journey celebrates 
the art of dilution, taking 
attendees inside the bottle 
(literally and figuratively). 

To redefine and reveal the 
true value of an all-inclusive 
holiday, Club Med appeared 
at Bondi restaurant The 
Cornerhouse, to give diners a 
taste of what a getaway with 
the pioneer of all-inclusive 
holidays feels like.

A taste of 
getaways

Fans experience the magic 
of Oz in hypersphere, 
entering a fully immersive, 
AI-powered adventure in 
Vegas.

This streaming service sets 
its sights on retail, 
introducing malls that 
immerse shoppers in 
fan-favorite shows via 
merch, eateries and 
activations.

Binge, play, shop, 
repeat

Follow the AI yellow 
brick road

Botanical gin meets 
bold imagination

https://www.bandt.com.au/club-med-gives-diners-a-taste-of-its-getaways-in-subtle-bondi-restaurant-activation/
https://www.bandt.com.au/club-med-gives-diners-a-taste-of-its-getaways-in-subtle-bondi-restaurant-activation/
https://www.theverge.com/lowpass-newsletter/767106/netflix-house-sandbox-vr
https://www.theverge.com/lowpass-newsletter/767106/netflix-house-sandbox-vr
https://www.today.com/popculture/movies/wizard-of-oz-sphere-movie-changes-ai-rcna228204
https://www.today.com/popculture/movies/wizard-of-oz-sphere-movie-changes-ai-rcna228204
https://www.bizbash.com/experiential-marketing/see-inside-fords-gin-s-multisensory-experience-at-rockefeller-center
https://www.bizbash.com/experiential-marketing/see-inside-fords-gin-s-multisensory-experience-at-rockefeller-center

